(/189 ] (=

¥ IS ——  ASSOCIATION
WASHIMGTOMN RETAIL —l ViliCES -

ASSOCIATION =, SERVICESInc.

|—|

Fresented By:

Anthony Smith
Regional Director

Patrick Wiltsey

Director of Business
SpotOn Transact, Inc, Development

SpotOn Transact, Inc.

Engaging Your Customers Post Covid -19

Thursday August 6th, 2020



ABOUT SPOTON

At SpotOn, we've been in the shoes of
business owners and operators.

We understand the challenges you face on a
daily basis, and our goal is to create
innovative solutions that allow you to save
time, save money, and get more value
from each and every interaction you have
with a customer or client.
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o SpotOn

Engaging Your Customers in the Newﬂ f‘.. _.
Normal N2

Keeping the Pulse on the Changing
Customer Experience




TODAY'S AGENDA

¢ How to Properly Incentivize Repeat
Business

¢ Managing Your Customer Data for
Optimal Results

e Trends in Online Shopping and

Ordenng
e Reqgulatory Exceptions Associated With

Payment Acceptance
¢ Managing Your Online Reputation
Effectively




SMALL BUSINESSES ARE THE FABRIC
OF OUR SOCIETY

According to the U.S. Small Business Administration Office of Advocacy,
small businesses:

Comprise Employ Account for

99.9% 47.8% 61.8%

ofall U3 of private sector of new jobs
firms employees



CHALLENGES FACING SMALL BUSINESSES

« Developing Proper Social Distancing protocol
« Creating an Online Shopping experience

* Reducing Overhead

» Streamlining processes

* Maintaining a Loyal Customer Base

¢« Driving Revenue

¢ Keeping Your Customers Engaged



CUSTOMER ENGAGEMENT

A SMALL BUSINESS GUIDE TQIGAINING A COMPERNFVE ADVANTAGE



PROPERLY INCENTIVIZINﬁ&E-

BUSINESS

* [ncentivize your customers with Digital Loyalty

» Grow your customer base through digital

referral programs
* Improve customer retention with digital 70% 61% -

VIP programs

¢ (Create exclusive discounts for i .
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« Use email to win customers back

* Leverage user-generated content in your marketing strategy \



SMALL BUSINESS AND CUSTOMER LOYALTY

A 5% increase in customer retention can boost profits by 25% - 95%

* Train your
employees to
prompt customers
to sign up

& QOffer an enroliment
reward as incentive
Make it easy for
customers to enroll
by aaing digital

« Offer products or
services that are
unique to your
business

+ Use a digital
program that's
integrated with your
FPOS or payment
terminal

Ernrall

# Cffer several tiers of
rewards Create automatic

rewards for

birthdays,

jl'l niversaries,

# Update rewards
periodically

* Ensure your
rewards are making
you a profit

Get Customers to

Trigger automa t
emails to lapsed
customears

Use Automation Tools




USING YOUR CUSTOMER DATA FOR
OPTIMAL RESULTS

r
'
« Improve the customer experience

« Refine the marketing strategy with
tallored email, deals, and social media

« Make data driven business decisions

¢ Boost sales

« Optimize pricing
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WINNING MARKET STRATEGIES FOR SMBS

Emails

rad

« Emiall dellhvers the
highest return on
Investment in marketing

 Litize aclive fools for
collecting customer amail
addresses

= Dellver 2-4 manketing

emalls per month

= Types: Company
Inbroduction, newsletter,
geasonal products &

new business hours

« 407, of people say emall
deals are a blg Incentive
" [p—— - S——— o B B

or making purchases

» Sand 2-1 deals per week

= Put a time limit on deals to
create a sense of ungency

= Dellver via emall and
goclal medla

« Types: Discounts,
upgrades, fres small ticket
iberms

Y

Social Media

» Facebook Is the most
commonly used social
media channel (864 ) of

¢ Switch from texi-based
posis io picture/vides posis
to get more sales

=« Follow the B0:20 rule of
Informational posts versus
gales posls

= Types: Company culturne,
products, tips and advice,
haoliday posts



YOUR
ONLINE
REPUTATION
& WHY IT
MATTERS

91% of millennials trust online reviews
as much as friends and family

More than half of consumers won't use a
business if it has less than a 4-star rating

83% of customers don’t trust advertising

A single business review can lift its
conversions by 10%

Only 6% of consumers don’t trust
customer reviews at all

Customers could spend 31% more on a
business with great reviews



THE IMPORTANCE OF REVIEW MANAGEMENT

92% of consumers regularly read business reviews before visiting

Claim Your Business

| m TR

=Claim your page on the
mast popular sites:
Facebook, Yelp.
Google, TripAdvisor,
efc,

 Update your company

page with website,
business hours, photos,
elc.

# You now have the ability
o respond directly to
rewieyws!

Respond to Reviews

=Dne to three negative

FEVIeEwWs Can scare away
67% of prospective
customers

= “Acknowledge,

Apologize, and Make it
Right™ for all negative
reviews

s Litilize review

management software to
get real-time alerts and

save fime

Improve Your Overall

=Increasing your online
rating by one star can
lead to a 5% - 9%

4 hoost in revenue

=Create a greal customer
experience

'I'EI'hE-EIIJr'EgE cusiomers o
Eave reviews on their
favarite sites

«Phlake it easy for
customers to leave

reviews



ONLINE SHOPPING, DNLIN!ﬁRDEﬂ
AND APPOINTMENTS

« 1.8 Billion People Worldwide Purchase Goods Online

¢« 63% of all buying experiences start online

« 60% of U.S. consumers order delivery or takeout once a week.

« 18% increase in customer spend from online/meobile orders vs.
phone orders. ¥

72.1%

¢ 82% of millennials prefer to book an appointments anline Share of consumers

+ 76% of clients use mobile devices to book appointments Wha used motiie  §
devices to help them J

shop in stores



WEBSITES, ONLINE ORDERING, AND

APPOINTMENTS

= Dozens of templates to
choose from tailored to
your industry

* Moblle responsive so
your site looks just as
good on a phone as it
does an a computer

* Automatic search-
engine-optimization
(SEQ) =0 your business
shows up more often in
search results

Websites

Online Ordering

= it Paying Upwards of
25% Commissions on
Delivery Services like
Grubhub and DoorDash!

* Put your stalff to work
fuifiliing take-out orders,

curbs|de, or dellvery

« Onwn your data and bulld
your customer Hst to
kKeep cuslomers coming
back with integrated
marketing campaigns

Appointments

= Enable customers to
book appointments from
your website & Facebook

#ncrease the number of
add-on services by
displaying a fully
customized catalog of
services

* Reduce no-shows thanks
to ouwr automated

appointment verification
and reminders



SpotOn Assist

SpotOn Assist is a complaint payment
processing program that allows you to
provide a discount to customers who
purchase a product or service with cash,
check or debit card.

Doing so allows you offset up to 95% of
the fees associated with accepting non-cash payments. This is done by adding a
convenience fee raging from 1-4% to all in store sales for all non cash, check, or
debit card payments.



5 REASONS SMALL BUSINESSES USE SPOTON

90%

of consumers
read online

reviews before
visiting a
business

1%

of millennials
prefer to book
appointments
onling using
their mobile
phone

61%

of people want
o hear from
brands through
email rather

than other types
of messaging

af milennials
placed takeout or

dedivery orders
using a restaurant

maobile app or

online ordering
from a restaurant

websile

 sev W 25%

95%

Increase in
profits with a 5%
increase in
customer
retention



THE SPOTON ECOSYSTEM.
OUR BASIC PLATFORM

« Marketing. Keep customers coming back with deals, targeted emails, and
social media campaigns.

¢ Reviews. Improve your online reputation with review alerts and our proprietary
algorithm to increase positive reviews.

« Virtual Terminal. Run transactions from your SpotOn dashboard, with card-
on-file and surcharge capabilities.

* Business Dashboard Mobile App. Monitor payments, send deals, and see
new reviews right from your phone.

« SpotOn Mobile App. Take payments on the go with our free mobile app. Add
our Bluetooth reader to accept taps, dips, and swipes.



THE SPOTON ECOSYSTEM:
OPTIONAL ADD-ONS

Loyalty. Boost repeat visits with custom rewards and
integrated checkout.

« Appointments. Book more appointments and improve
efficiency, with full payment integration.

« Website. Get a custom site with zero hassle to improve
discoverability, with appointment booking and online ordering
capabilities.

« Payroll. Save time and money with payroll integration
through Gusto.

« Online-Ordering. Offer takeout ar delivery from your website
with full POS integration through SpotOn Restaurant

e Gift Cards. Give your customers more reasons to visit and
spend a little extra money when they do.




POINT OF SALE OPTIONS

5 g‘é =/

a 4

]y — V
SpotOn SpotOn SpotOn Register SpotOn Other POS
Restaurant Poynt Register Lite Mobile Options
Save time, serve Cut the wires Sireamline Al the power Accept faps, E-commerce, basic
Fone guesis, and engage operaticns with of a full POS dips, of swipes  pinpad temminals, or
and accelerate customerns our full-feature, in a compact wharaver conver your existing
revERLE ghowth Wowr way with Tully imegrated design Business lakes POS gyalem
our hylbrid POS you

POS



QR Code Dine-In Ordering

SpotOn has introduced a truly contactless
dine-in experience for restaurant goers.

The diner scans a QR code on table that
links directly to an online menu.

The customer Is able to complete their

order, edit the order as needed, and pay
directly from their smart device, thereby

eliminating any form of direct server
contact!




WRA and SpotOn

The coronavirus situation in the United
States is not likely going to be over quickly,
and business owners and corporations are
worried about their bottom line.

We completely understand. And moreover,
we're here to help!

WRA members benefit from special

members-only pricing structures.
To learn more visit:

hitps://www.spoton.com/partnerships/wra

No Platform charge fo 60 days ($25
monthly discount per account)

No monthly charges to utilize SpotOn
Loyalty, Website or Appointments for
60 days (Up to $195 in monthly
discounts/account)

No setup fees or monthly charges to
utilize Online Ordering until January
2021 (3500 upfront savings and 345 a
month)

100 free gift cards so that clients can
enable their customers to support their
business now and redeem the benefits
later (5200 value)



UNPARALLELED SUPPORT

Most companies mail or deliver your equipment
and then disappear. Not SpotOn.

¢« |Local support from SpotOn Sales Partners, who are
employees of SpotCn

* In-person installation
¢« POS and software training

« 24/7 Customer Support, based nght here in the United
olates

¢« Dedicated Customer Engagement Specialistto helpvoul
get the most from your SpotOn platform




SPOTON IN THE NEWS




THANK YOU
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Thank you
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